P
]

Porhon Tk

—

i

T

2 |

-

sad

12

gosay

Anile”

-

la

L

PR

-4

.

—

. W
L ol
P

Lt

Clede .
.2
A, i e

mwf —

LY ¥ o o

2
11 X1 Yo7
LY

|

- ]

-
a1 1

—_—

=

]

T4 G

——

L4 1

1

-

1Llagl 1 -~
y

————

=

e

=

— l. Y &
1

[)u.ﬂ

13

L

AP A

v
¢

Y

T—

T e ot | S—

=

1]

ri

LI

.

A W Y
=R

=

Cello

Belwin Inc.
New York, U. S. A.

&

&

Printed in U.S. A,

N2 18 . 22 lines

ARCHMENT
BRAND

P



| LI
: N IR i
| o | NTT .r_r_/_ 2
e B |5
(L ) q ﬂ \ 0 u 1
1S j [
' 4 ) ( N ,// \ i ' N ... .
c../. T it i (U], ; N\ i
s Il ol
i 3 f , _H | ;
[ 1 L g [ A - ” i
h .f i eIIIFWI—\i {1 - J.l. | % 9 i
T TR MY H .
.fT.// . UM ~|
Ui, A i
L a3
A ( m allIE 'R /_.
T FURIAR { !
[ j ! AT \\ m " _..ivW Ax
/ U (UL - 1 1Ie
* | Y | ot n.m.mr_
Sk IR At
%““ ‘ v ‘r_.',.u..f ﬂ.. h DF_ +.‘ l......ﬂ
( %w {1 : _..m S
++I 0 AY..'V/ il ’..fl W U v FJI]l /T L unw .
..Nu_ | ; ) w.!—. | | ’
m :Ty. o ..Jr a i | He !
= ] [ UL \ ;
N : .
: %) D i ol
i - n ) tl o
J y i Hi| 1.
+ 9
N| Ly D AUl T
b ) : D 1 | P D




>

/”_\\3

2.

]
F

.'-

I .

b~ SS9

-
P

P

BN

-
%
=
a

/j”ﬁ

ga—=—

)mw}g_

 §
—
e

' J

e
\--—._“b_‘.’ .

M

=r
AW

Caz 0 h

1

—

— =

Joae) —For=T

_”
orw jo

2+ ze DY

- Vs

B B2l T ass 1o oo Lol o)

e =

=

-

Ll e o o |
T

&
LY e s o | o € o F 5 9.0

o . A . S A S .

L o
-

|
>

ek

o
FaW ]

= ut ===

4
I i

'.rx)"

LY

|

r - —

™
———

)

Al
I o
=

[ f A A

il

£
e o, . ]

L L

FAVLS

==

By

o

T

o

>

LI_L 3 o o a1 o T &
T

= = | L

" D, S S S (R R
L t

L dL

i

L4 &

Belwin Ine.
New York,U. S, A.

Printed in U.S.A.

NO 18 . 22 lines

ARCHMENT
BRAND

P



F—

s Ve ¢

bl |4
T

'/—'\

Ll

i
[ L . 2
L]

X
1

: ~—
o L IS R % G S LR

gt
g{-ﬁ-#-f-f"-;'r

2
A d
i
7V

s
f

P
¢ ¢

Pl
™Y

']

¢
T
L. 4

[
T

] A +
L

p 4

o

77:@’%) W Jite prcAl
_.-F"'-_-‘L.‘

£
4

,ﬁmw n it —%44/

i
y

Ll

]

4

!

|

(e VBS 0% o % o

g

2T =

1L
7

T
: 4
[ A

TEE:

1
al_a 1
i T
adi

"

S

- A

L ¥

2 A )

\ Yo anbids

b 67 I )
1

-
b
rre

2

e

2

ry

3 3

—d
>

——
?ﬁf

&

o ¢ "fﬁ"‘

=
&

r?
L B
o ol = §
& e )
-

£ e
T—

S
T

J
L4

¢ + 4}’-'-’:

FEF Y N ]

, g rh

¥

o

—_

i

="

I
|

474

-,
i v 43 0 L )

TN

. !




]

e b
M e

P i

vf_.

i

b
ES
A1t
\ Y
NR | e
# ﬂ ‘ﬁljw
alll| Y NE| il
nth... L He He THe
2 o
- i,

r i

e o ‘
b \.
1 ]
.N / r
\ \
R —o s HH| =lHH
m_ﬁ.r - I fl & .._Mn
4 b
Y
\ —stteh ’
|| = > \
—wl ¥ ﬁ :
i
2 1 4 i
4 ¢ 4| s
LN s N N i
iy ine uﬁm,”/ ¢
14 T | 11 |
I ¢ %_.
3 i
b | i3y Nl &
sil s N g
? e~ H ™ ‘
r ‘__1
v J w{_r
1 ﬁ TS B =
L 1
.ML i “
D N
-
0L E
: 1 1HA ™
M% T ) h@u

7L
7V

=

—

mﬁm.!x
|| [ ==+
mu
o
«
&
b3
1
I
"
N 1l
|
\
L 11Au

Belwin Inec.
New York, U, S. A.

Printed in U.S.A.

NO 48 . 22 lines

ARCHMENT
BRAND

P

7 el



-

Al
-

o
-
Bl
B +
.m 14 23

.

. U \He||
it X s\ il e
! J NI 1 (3T
e < v
_.ﬁ & il
vy | i )
u. gl /
H P £ 5| vw..y._: I el 4
et 1 1N
MH| 4 ik
sk (]| >
Ik NS | |l T

q}'—'

Ve




z B

ML,

$1£ 32 -

E:

s 32

1

—

I
=

|

S—

l eutat/.
=

i1z

TTOLEL .

!

7O

£y, 45’*{%

=

L

0%

e

1
wse .

/}WVVJ’DN(//J

f s ]

L
| )

L &

=
e

202 - - R

i R ¥

P

- I P |

b e 7. LA W /A

T3% % 3

Ine.

Belwin
New York, U. S. A.

Printed in U.S. A,

NO 48 _ 22 lines

ARCHMENT
BRAND

)

e



11 La g

Vo |
a Y
/]

wr

rJ

b

-l

L8

VT %

L4

-’

r

-

3

=

1
-
1

™
L 4 P
¥ !‘!’!
——a

A1 Ly

s T e

I U

T
pE—

nl

¥ d

+-
&1
P

. T |

= 3

r-Vacd

B E

-u..\

1
| i

[ W

AN

o~
L1

-l

1}
I#]

i L v ]
N
M

r

e
—'ﬂ—b};‘_

3

a

¥ el

——

-

be 3

n
=l

1

*b

A
Fifl 4]
i
)

I.




A

L7

-l

il il

2

3 bv_l!_- Ve

-9

{;)%‘ Eh* 451310.;

-

t

£

¥

2

-

2

U

r 4

™ !
-

l'v-&'-ﬂ-'

T

P‘Y"

‘e

be

Z

13
T

ELI.

.
173

—

T

bhe -

Lisl

T e, WK, oA i T U ST .. —— NN (| 6 . N

| Y

o

1L

-f

|

L

z =

rJ
P

la
i

e & 1
a8

7L o .
) 3 ) AR,

.

uo

T
v

2L
L ]
=

| ; .
\erm

A T P
v

AV Tl
P I T

Ak

;. |

Belwin Ine.
New York, U. S. A.

aa .
==L

A

Printed in U, S.A.

N2 48 . 22 lines

BRAND

ARCHMENT

P



- \ \ I . vl \

P"

f

-
'S
I

tzr £
—
i
1‘??‘#**#- PY | i’?ﬂf-..f
=
byeo
&

.

1
[ "
A &

7e

:
£
| |
;
@
=
T
F 2
1

1 '.—‘.—— | rl_,..

- e
f
T
614%1;”&444
e ¢
——
7 1
=~
=y
JP
= =
o L
| r
=
=
I B—
he #e
1
Fem——t
1 o =t e
L’]l.—o—‘ ———
| = &
LI ] 1 L}
V -
ot
—
Jl'_n:blvflj

3

T 2
- 1
- 9
1
*"ﬂﬂfi: 4t
-‘
-
l:?_‘f_
}
" —
i
*
y_J
=
-pF
—
il
Fe =
e o »
| |
=3

R

—
rFr—»
—
——

 —

- | - o N 4 L e
& & | RS : N ] |
Aﬁ *1 = — B N S

/'

3 4

4

/’d‘

g

e

e
/:.'-:_
—>

-

|
Jt'
I %
H"
:
7 T
L o
e
T I
1 1
St [
f —
-) .
= r — 1
¥ e
- Y
; ; ’
~ —~ —~
F—¢ s
T 1 ] 1
__-l
Chest”
'.I.‘, -'_;.-l[ -
LA
— =
v T
e At -
N
1 ;‘
>
#
1
i b
. - = % v o & s o e
— 7 |
e { === T 1
B
B
—— 1
| e —— ] § | 1
i T 2
Y ‘_ -4 o~

.A 4l | B
| gs 99 ] -
- 7 9 45 ] Es K H
i -Si mem, EiSUMR s . W N T 1 g V_L
] A Dy Nl 9 e | P L
DKL/V‘ B mv./ - - i LN ) fan q T IH”U = g -.v

Al

e L

70



—
—

=l I}
i

rd

A

L

3

Belwin Inec.
New York, U. S. A.

i

11 F LA

Ve

A))

- A

s L4 N0

L

h WAl LA /

i

14

X

Printed in U, S. A,

V4

I ol

o
i,

e

=

¥ 1301

N2 18 . 22 lines

FIoN
& 1 s
-

= 7

=
f"’ 1Lt

BRAND

ARCHMENT

LY S
=l 1
W T
AW, . ]

o

o\
"KP |74
et
Yl ol U

' A




+ T i o ﬂ
H i IJ i %} | \ I
sy Al ISl e et i |
T W X S + L
# i 7 ; .l 114
L ..1/ ‘w i b 8l
fs Wi (s QHH i

-
Ll
St

_$€T_4
:" —
’_g

1 7
S =
=
¢ |

4 t 1 T

T —

2~

14 P———3

T’ —w;é_;JLI
%
- ==
# s ;
] LJ [

FI
¢
g—tl T
\
f;—f
v —X 2 I .
—t ‘lmfr !
7l
Lﬁi I-‘:-- L
=

2

—
1
—
gsn—r—é
- TTr
" |
-

.
-
-

1
—
1 1
= 5
\g.

-

)
(—b‘l?-
+——
S

==
T_}
%
<3

10
=

IV U W]

s o S | & i i ER
L] i By 4E] 18 1
A L, § i w_u (- - = D 4




,73

“
% 48

=

L

- Jurn
L1
| [Ye t
18
S A b lH ] .,.%mr....:
— ] DL
i X
n &d N
4+ .
I.,H g
y ._qlv
\ uw;.
|_
: Xh
R
\ f Nt
X
4N N
i i
;U \ﬂn.‘

ks

_['%—'
|-y
4

—*

r. &

b

———t—p——
o +
7z

2
']4
—

3

by

[ ]

v 4
,J.: h e
! < !
rulr lu__J7 A
X | 3
N TT1e LS
]
2 f
LG I
T | N
! )
A A
2 v I_,r
l{ - s
ui...
a”. —lun o IT
1
. *r
E 8l 7 1 —-
t 4

o

.

L Iy

Al g 7
y T

4

r

2.7

7~

Belwin Inec.
New York, U. S. A.

Printed in U. S A,

NO 48 _ 22 lines

ARCHMENT
BRAND

P




L4 |
§ ré | BB, 2

4.I.-+

i

br

Nt

'
. I e T -
L4

2

» aa

*

ald S "V
L

o N

LE
[

-

A

f.

L

-
T

|3

™

=2

17 Lo
L

MNZ ~—

1

| I

Loy

2

Ry -

-:'

i b

77

Lam

T

—_—

=

‘77

>

F & 10

P

A i SO S |
T




78

1

R

14 14
1L e [ I8
1
T 19 :..l_
rﬂu* H e 53
M e
[N
+Ha ﬁ
_l|4- BE ] W ]
119 Nl
+1 & T - *
il .&
gk} - 8
L
i
e |T]Y ol
sl T ‘rLrl
il
Hl® T1e
e Tj iy
e
il A
T
||T

-1

F..._

 ——

-’
1

=

2
2
3 e ]

—p—)“'—;\"
f&l "f 1

45 FH *
A
T L sl
T
Ht T
U $HE ar
[ % . ‘I&
e - 4
15 7
. WL +H\
v o
L u 70.14. | N
[ B8
¥

L & a
q B
{ 1 7.
[ % (
Ha L B2
_ =~ e £
‘ = ok
mH Wl ]
' M | Am.n
w 'S
5
i ! | E]
(] o 5 o t il q
A
b o
Aﬁ T
H _..IJ- h " uwl—
| 2o i I 4. q
- T: : i b ¥
it .ﬁ#. 28] F .

LS

L
A ST
L

s

)
of
ah

7

S

e
=

<

trir
/ -

i

!ir;..

™

Belwin Inec.
New York, U. S. A.

Printed in U, S.A.

NO 48 - 22 lines

ARCHMENT
BRAND

P



7. |

-t

|

L

e o—

mar

L ]

P

Ld
i i

11

L g

Y
L

o

X

s
Fur B

=

LY

i
' &

S,

[

<

Vo R ™

M)

rl

Lo
i
1
1
S o

Xl

lld Loa

]

7=

= o

74

I

/4

o

g

8
V. Wi

AN
1
N

1 e
Ll

y




H 1
iR
L Ty I\ 5
X o
s ...N
] M THH s
T
) VRS b §
A 1
AV»
! 3
]
g \
\ 3 M.-&

-

-

“\?‘

Y

o .

AW

LA

==

b
i
r i

=4

—
PR

=V VA oA

Z o

Y.

. ]

|3

ra

—

L
or—st
-~

¥

e

FaY il -

Ve Lo L

LA o

1

vam
Sl ]

Belwin Inec.
New York, U. S. A.

Printed in U.S.A.

NO 48 _ 22 lines

ARCHMENT
BRAND

P



1%

|

1 )

i W.f-
< - e Sy
ek chd B »
ad
ks B 5T
o THHte N 1He
’

rae Y

the
bt
T

HH— T ].lluj B
N X ol vhm.. | :
4 { || ﬁmr7
4 { A b m 2
- A N ‘”v *.x;
: NS (8] Ssetd (
o ? - r 7 -".l. ..lurb/ )
s\ (e
A A L
SN (o T MR N
ﬁ b s
N iLE san e a6 S !
X = .
VR 1
R S A R
Ll I . I
I N ™ |I— nil;
dll \
N < ) J .
Mr ﬂ [NE N ' 7h“.1 A 7.%.-—1 N
’ ﬂ -l F - n —
Nl .. .\\71 bt . .
)| LT H.L | || S
s e
17 L f A j .”7/. .”W |
’ . H N A el
N . 1 \ £ 1
_Flw ) - b | %r _...-..v | 4
F_ B S i
4 - 2
.vnj m— A . ;#7 H
N
- Pl e td \
q?ﬂ- h .P 7 b e )Mﬂ Iln‘_r
L3 f JIA. ~
. X i~ e Bk}
sk AL
a . ) I
NSRS AR YR (N ]
} ot ) i
THED - N LD -

L

LA

13
1

p. Al




¢4

7 L

I _la

T

- | ¥

— L

2.

e —

1ty
™
P

Tt

= ]

&8

e

e

"
il ol

LS9

1

T

-y
L8

A

Ll

1

Belwin Inec.
New York,U. S A.

N AR

[

49049 Jrai

i

Printed in U, S.A.

[

rd |

-

} A el A

T

¥4

NO 48 _ 22 lines

BRAND

ARCHMENT

P




A

1 ||—J| .j
I.r_ﬂ B
.-V \
a —l f
1lnu nd %
_ALm ol - 3
w:ﬁw xﬂﬂ.wp & =1 |
1] HL
L | i
0ol (R
~dl l__u\ * e
NI (N
*~ ™~ ”
.m_.l.. L\..* oy
e he
U
o (N
N |4 Il
\ VAP \
:Lr \ _,..7 T
SN I
H
SR S 1) S S
e |
_rir .l—w rll
AREVI o M
4 \ -\
ki
-} _u . | S
P LB B

v TTITT—T1 |._4 T
"l 1
M| _, ) b
o i -_.:T
¥ wiF I~
i | o
% el
X
7+
FELY N Ao
I LY
; 2
LY
- bl |

L4

e
f e

)
Z

T

A

AL

e

1

ub

—

1

i

E ]

==

T

i

L K3
1

_'QT.

EITEYY

T3z

f

el
aA?(
-
r

h\

p
-

d

3

rp

R ok

4\

Fov.%3
¥

0]

A
I~
4




27

1r-
—
e—

I )
qu ,Fnl\.mr!
\
aN | T Bl
I...__“.. % 11 i
..T_. A‘_ | [ YHN is
,,,
1 HH—TTTH T
u_...._.
o™ A ™
N AN . .
L § —\ .._.4 ¢ il
kml batl LJ \j

+
=
L

L@ ]

H. - ..

/}ﬁg }hﬂr 404

L 8

e,

b
VA VNN

=
| P

— |

1
7o
e

\

o i

LY

=
L
fa

| L7

‘ -
TN TR \L 58
Y
ﬁs
Lt IH— is u L1
g .
il Lﬁi.u?\ TR I8
& 15,
i
$l ?
Sl E
i e
NS L pe
- Inha _-”m- Mt
h W i M_w._“ mmu,W A

LT (11l 0OH
| IMm__ ol L H
- 10_ \_L M
- e \ --ﬂr Lo
T hr mV.L 40
S kP H I

A edl

te

1
S, [ |

N
1
"
»r—a e

b [

=

w1
ITANY

1L
||11||I|...._||1 +11
— . ”%
HR -TAV .
g 10 100 aNE
—10 i @
1t T*
o] lu.n‘
Ha [P 1
mvln 4
W Eae: .w...u

Ine.

Belwin
New York, U. S. A.

Printed in U, S.A.

NO 18 - 22 lines

ARCHMENT
BRAND

P




= 1 |LJ N
T 'Y | H$ .
19 (0 (R (M4 ﬂ L\l e
| sl R
N -r\s [ g _M ﬂ
Sl & - (I 3
WG #
U 0\
‘v RES )
‘ g N\
s (R f; e |l
A ¥
14— ' q ™ (|t
J.ﬂﬁ. 1.._w e .-I.%.o
g
A S
[ (I Ik ‘
g - mv 19 ! 116
kN 0 1 J”
%

ik
AiRe
|
L
»JE ]
|
aikd
=18
= = . - | 4 = i Kaj 3 8 i B [ B |
s Y -
E = i - i = V/ . 4
y P SUD i i it Al 4e i 3 :
* “ —— _— - I:%«mr,ﬂ = s =




1
- .
'\—-._'""/
al L ——l
_ T e
——
- : O . S — S m— -
— - / ¥ I
\_—/ ,.-—-"-'—-__——_-‘“\
J":..-—-—-_-‘-‘\ = d .
i v —— #—9——: . =
l'."l F [ ] o | 1 1 1
= —— . - !
:—5']4}- A - = = 'I*'I |
pile - - - |
1 . \—."’/ —— — = — | ——
Y Y ' } i P - T _a:‘_!:—m
== - - e = —— < — !
o — 'g;ww ‘ W - i
|
1 1 4;‘-.1____
f———— =) S : 1 |
- . & —7 ¥ T } 1 :

X

448

|
L 8
%

Il

I

ARCHMENT
BRAND

N2 i8 . 22 lines

Printed in U.S. A,

Belwin Inc.
New York, U. S. A.




!

E

‘;H___,,/' ;\\ﬁgif-‘gu.

L «_ ! o 0 i [ 1
1 —
3 \ "
S e T 1
1%
..7 [ L
‘\w_y [“. 1 i |
H mm ak
|1U¢W. s Jnm, 3
[ a
s 1% 5 e P~
- T L j
- 14
i D | L]
kL & B o
il 8l e
= — |||. ..
« ﬁ.LM. Th - .vf
L 4 .n\* + 0
]
. W -
N . st Mt
* m 1|9 N e )
4 . palR -
| il ‘ ﬁ bl ¥ S
L B 15
ﬁﬂ b u”u.ll... &l”llul | & ] z- [ S Q _
9K 1 ! !
. [+ i) ]
(T H |
[ 1] J a b |} .
]
\\ ™ Mi i [ i '
+ T .
Wﬂ’u [ 18 = * L . o J - _l_u | !
/ ! T SHATTS "I/ B 4itH
il msz b4 o™\ T | TF 5 :
] [ SI—_s iiis ™!
a. ] i T
4, ) Wil j
g -+
) gas
l"uu.,. *
i ¥ v ) "
. S =
.
-1 . 11
I -1 11
-nlv ~ 48 -
ywﬂfl A i i g
s [ ) 6§ :

— -




25

-
ok
= g

FPUTL P o -

T—HH
lo| um

i _/ [ 18
19 [

L) \

Y

J :
5 / |FEL R
i

i

s _
S —

-t

™
1

{1
+ I
ol o ~¥[[M 0 :._T—
L
A
[ 1R 19 nlr B /
| gy
l:.__ 1o /4.#- b
e ] RS
ﬁx T~
4 R ole ._.W
(4 He ¢ P e
R 3
P
t 3
L
'_]!I =

i

J LT
"

-
ol
~

I

1
»

B .

¥

é

F\.f"’ TV

Belwin Inc.
New York, U. S . A.

Printed in U.S.A.

N2 48 _ 22 lines

ARCHMENT
BRAND

E




: 1
i) T
N1 4 A O R
‘ 1 .A.ll ll ; - | M ([ [ TR
- .|LH - H L e .dll.r
o A e O
,,w 1 * TIeT$
[ o llon [0 | R [ B~y M ' i 13T f i
13 I i | I L1 3 i
mty 1 7 & MR TN I Tk
dh L\ : i H T i il | T | " 1L 1
MR [T | D [ ([ ,
.Ja N A N 4 . U ne )
.u"._k-kvz e in .\n“ 4 r 3 I -w.. - MU = _f-_. _ M ..—
\ \ \ Trﬂ &% ' ol ._ [ [
F N\ L] '
LoV O 1\ I Qll f 1. LU . al || 4 ) i
A (i I
y/ LL“..Jr N . W 1 ® ¥ it ,”: Ili A .
= 43 T " Lﬁu 3 M i 1] | - & T .lﬁ _luf m.
ﬁ S h i « L y L 3 _ i ™ i ¥ 4
/f - I .M 14 -8 7 . 1Te - w ...N K, ‘..M —H]_.
SO A 1 1 N |UE 1 R -
._ O O A
| [ _.4 i 1 = 1 il 1 I B
R { uw t ._A_z g M.: _!.H# [ E‘L 4
Ol | H el 19
SN T N N - M T 3 L
%.,\,mm .AVA ™ ﬂ«w. i 13 eIl i u . .r* i *- I H- Ty _
/— § / i : | =] L | i __”L al e i S ||
il 1S St (Y 1 n(IRE
AT | 1 1 0 [t M
\ I LRI OIRI |} ik 5 R || i
“w, ‘ i il 38 L I Jiy 3 L r_”-. ﬁ+ E. i i
1d ]y aﬁ IIBU. H HHHH- \|- ! ~ He [ | i
” 1: | | i Ut U
Y ﬁ ./, \ / K v \_‘ Wl ' i J . m.__
3 \|IN NN 1 ., I I [l
nyn_m )¢ / ,r 1| 4 4 - 4 & Limw Ly H MM,MW
—= ._.._..wl 14 1 Lt i R | =
= lvhu 1”. rw“” g 1 “ = ._v". ] [} b ”
_WW ' a gy .mmmv as G~ i ...




Il

h 1157

———

a5l | BEA
L\l
(LWL X
d

4;.,. i \

a8

n0 /. u dﬂ

Lt L e

*—.Tl._ (1
-
o)
H *T [en
b
N ?
¢ .5
oll

e

=
L= FU L+ 1

Lol

s

!

Belwin Inc.
New York, U. S. A.

Printed in U.S.A.

NO 18 . 22 lines

ARCHMENT
BRAND

P




i

\

iy

l_l. -

gl N

T

i
sEL

4
1

- 2
g 0 ¥ T1 g

| g T4 W

|
—_— |

e ""—jﬁ-ff

4 TQ'

L e

14

i

=

17
*-

==
il

L

[ A

-3

.
1

P AL B o

==

[ S8
) MJ
iy L] Q)1
&
el %miw L
B S
i 3|

>

po=
-~
L]

Z

ol
1

A
- [al
L 1Y
uymﬂ
WORI T
3 [ VS
U L (L]
i
2 114
il

= 5

L7

1Y

_rUVJ
3
nl 1
s
=
'.'-r-
l.l.l\.'l'll.l.rl.llll\]l.l
W]
m IR A
-
Iﬂ
|\
IL-N il
r




D T —+_. |‘H )
U] =
A Iy el |
o ) (4

Y
N j_
m T 7 |1
Yy
il [
e (I
Hl 14
g
AL Hal VHHA
TR ISR
B 1h) HW.
(g
Tah M7 B

—

o _ il ™ *
W\ FERLN /144
Las s LT T
3 -,j iR
/“w. h.. i
ﬂllu rT.‘ T BE Y
_ll e
y T 1 _*{_.. ﬂ
MTT ES S e o1
N T ™
4 - -
1y ‘g
AVLL Th 4+ s
# | g ng
Gp M el R

113

[ A

™

LA

;. T
1
(1
St | - T -
1 | SR ) | .

g

3

- N

KW D
¥

(A

B s WY

I (e [l
_“r‘ i 1m'r.u- *
_..l. = ._”“y ir
TN el I
tHt R=E) a
J) il !
il Wil [l
S I
ol H _ ﬂ”; [ 1ER
.ﬂ " \ Bl | oht
ol | Ay
NIl ﬁ | o tl

il .nw-.p_ ~
| (
M H
hn._f— $H all
o AT
3 E
.._.”_ It M 3

"4
v

Belwin Ine.

New York, U, S. A.

Printed in U.S. A,

NO 18 . 22 lines

ARCHMENT
BRAND

P




11
=3
a1 :
1
o Tte
&4 T
PArVAS
f—.ﬂl. _I.. kil
HH n
+ e
y ™ +Hh
1.
TPt
“H il
Ll I\
Y1 [
II.I.I-I-I.I
*1 n
I il
i i
s n 119
Bl
L1 Bl
By f
I
N I
ol
U H |
1
.
1l
il i §
“ He \ WLLIW .
RS BR.]
st I/ Y T T
“n _vnl.h Y -4
_ 1l
o )
] i
A LB §AS
s ol Wb N S 8
- J_w. = 1 [= ﬁnv

o T
L

! | 4
T

"r"‘;lfp..

J——

| —

.

Le 1]
i 1a
7

|
LIV

Y.V

.H ?ﬁ il /_fa < F; il mf
( . ; i 7 A
N+ A IN

| 4 a8
1 g
" el ._ o $H ) A:rT. ”q.
Bl B ERHUARII
C;r ol _r__wq.
. | ® i
Ll _ n b > - c
u Tl L oai :.!4
B uE
I A Nl (M N U\
il
_- ; 1 R
1w Ty B8l alll [y

! i
IR 4
ﬁ (Nl ( _J _ H“}_
7_.1 NS TTI [ M% ol
f 4 ‘8 1
o ]
He 4 1] n 411 3\1,.
13 !

3




o ....ﬁ
e\ Jrrtd
Hly Y
( r
Al g
A.wﬂ :_. ),
IR RIS
ST m. IllIT.MWInl!
0
L, M
{ o [T®
[ ]
: n m\
.
O e Nt
? W
i (11
4—... TT e 1 L
_T[—
I AE B
O el ey
M| $H
e
AV M ey
o\ o
alH A ¢

1~

Belwin Inc
New York, U. S. A.

Printed in U.S.A.

NO 18 _ 22 lines

ARCHMENT
BRAND

P




Hh N [P
%119
ll_-...\gl
1
i L
i ™ L&t
- hll‘ 20

| 7

L

S Y et

’)
94

] H LT :
i EX Tmu : Hu& ! h. r*“ 3
i H v‘rxmwv 4—. 1T 3 4 ] 1 ﬁ_n.
UL HH RSN . N i 1
% 10 ST oI o R (RS
(O 1
1 | g ! |
I . ¥ 'Rl e 1*
il T BE
el o i
i o ! 119 Tl |
i . +.1 M1 1] 1) ) ™
B | 2 o T p <
(Y H i | N Ju
il 1 ' T [l i i e
a0 e
| C i I H
\ I b : | j ._‘_ & ‘
I ol L.i y i i | ™ ([l Il
.rlr‘ e 1 ] } 1T _ﬂ k s
b < d i 1.h B
nl.l,u 4 M I m{ /\1 14 ™
ol gt | H M e
Ji - 1T B At He L]
w_ : bl e [ 11 b 1 :-.H- _ﬁ s
o ] ol l+ ~ Ll L
ik y o - L il I T TIHT
+ 18
( - g i i § “- |
HReal! e IR
1 ] w * (I
..m ...M..* -Ha u 3
i 1 1]
! .”u ¥ I .-.4 q H 8 LR E
4
i 1l !
Wl i
N _|IK B ﬁ.ﬂ T 3 [

-+

Ty

|.‘
| Vi

L )

2 L
|+ ||—,.
il T e T
.H_ [
; 'S
> =
) d

L

1




-7

Aa

ponl
TN
\
\ !
([ He
™
S
{1
(]
o o a w
p <
N q
N L [T
) sk )

[ ]

.

[ T—

. 1 L A

iy
-.M T
L
14 e
1
/'l.. f,

Belwin Inc
New York, U. S. A.

Printed in U.S.A.

NO 48 _ 22 lines

ARCHMENT
BRAND

P




| T 4 i % .
" d
il | L 11 e~ VI (| I
L] - i
] a0 1R LR (K dil M s
1 kN N g ] H AN §N o nn 3
WWV. T nﬂ..fJ A ﬂﬂ/ N |ﬁn... ] 2 HH ]
'.I i3 |Iﬂ-r -t 1 W.v.r - N E = 119
i 111 : i M _ T
(l i i ne T | H [t n. (3
ﬁ \ 4 / 4 wm i’ .m,a o +H 1§
f \ r Wl 1 ¢ [ 38 i_\‘
fz pm}- ﬂ.s.&){ A.u-’l. ‘N M ‘Y ﬁ -+ L[I'..
I\ .ﬂl ( .M.. o ”u H o 118 I 1 6 _; -j_ m |
111 - A A‘
Tl .m 1 al 2 .I+ oL
a ~ NEER
— — __- — Wll. /Jlm f u Mu .T...I
W 3 W IH A\ ._I,—. ce
N .I( h \ -l ol
a8 28 N 33 _Mn, T8 m |
i.rn/%.rlluvmwj -_ruv.fw/ ¥ * 4 .m . .”1 Il
] ¢ " _ ’ " i
,, * i _.. . (4
| - A ] N ™ | J L 5N
\ 'y N T ) IR
A N
1 b 4 ) 3 T
' r 3 AJ ” .N .‘... . | 'Y :
he A”f I .»f ” w MA. _N ..u +h | el
Tl ] m. L.._l Plui Aﬂ _ﬁlll
o s o O A
& b 4 TN — e r = [ ¥8 s
' g N m. il .‘ [ 1 i d H .NW 218 Lu.: Ap. i + 4
b s NIL ha 1y 1 .ni._ - A hv.a. FL ! £ L
| - —..rj o m.,”.:v & \Dl P .vLBr
W.Tvu/ FTS S | e b 3 3 1l T T i
um i d # E3 L. 4 It =
A1 11 -1
\ T+ 1] H -1
,_ / / \ | 18 & 19 el (W _ _ !
I i i\ ][ v b
.“ | | 1 g N L Hi
Q () )| nﬂf < 5 = ) 2N E
i 3 3 : E 1
T : m Db i I ] ._-Hﬁ 11
Bl 1 -..Ir/- M./v n.f/ HI ﬁ/ .ul | . -
LW ol | o 4 B
- S5 .h- - U/!th“"V’q ™ AF S _
LTy f 1 | H
u .. %1 ﬁ, 4 //- \ 4 H
/L._!.. 3 3 #.T n__ () f_ : B
A = = &4 anr g8 K b T4
Tl ﬂemv Lr.sw S £ ””.
A i a4 sCuden - ) )

ﬁ}: |
.
o} 1 {
5 .
q
3
b in 3
3 -
LY I
A..
il Hr
[ 18
..
!
L
i 4 '
s
< I
H Rl
L]
- ..4 tll
] T
il I
L 2 i
i p#.,...,
Lﬂ.v ylM.lv
118
2 1
- ‘N
Il k4
i
19 "




IV

. 0
N A ane s T

1/

S
I.uv.
# Qi
-

r AP |

Ll s |

o

i B |
| I |

P .

s o

&
|

=
1

>-

\ %

r

JI

T [

.-IOJ
Q s Tm
N | TR L ul
| 1"
-

,Hx T
Nl i l
QL
Xh o
..fﬂ_... ] _mr . _..
IMm,_ } il
N W e Gl
| g
i Iﬁl — -~ - [ =
ﬁ?!.
2y 84 qied m{.
-H”F T [1BK '8 n
mrl e {0

dlll (ol ol alll
lﬂ"-l L.AJ.
s - 1\'._...A hl 4['
7 " ﬂ ’
". | (I
| THHE b @
. - l.—.l_ AVI.h..I =
]
% ut L2 g 9 rﬁ- N Lli ._‘.u.__
.. [

- -.}r n# ’
I Hi T {8+ &L
&1 1 l | i

Ty ._ .._ 11
— I B M+
.av.a..-, 3 L) ﬁ H L '\
j ‘ : B~
hrhv | | ﬂ hv
il
E - - |
b b
|.. =
= ns j

s f
| H -,-,_..Of/ *
s ne ) | ]
il i He |
- - Bl _ﬁ e Her1é
H ..H i o | T .1.%. ‘HJL+
" \.| .‘ IIH |
‘ =
T ’1. -..' ’ ,
‘ m _m
RESg iy i
i i |
1 4 :
11 | g il 2
3 4 .
w B -
il i ” ; — A _
Tl ) -
|.|. - .I_r .
- Ll i M._
i ft | { F
JH RS u..-. K A
> n !
i A
il 7 | 4l ;u
JlHN |
\.”.... ‘“ ..._ #
AT
+|a
Af § w._

Belwin Inec.
New York, U. S. A.

ARCHMENT
BRAND

Printed in U.S. A,

N2 18 _ 22 lines

P




74

1 -1

1 -~

-

1

e

vep ercoe”

grrera.

&

.

I

e =
i —————

A
Ol —
s

..v ﬂ Aﬂ
i
N S
19y N H
-
4 4
T
Hea | H
lir
e [T
‘114 |
mil
.._4.-—. 4
I-ﬂd
(T [[T]%
= EX

|

g
>
T

T

" 2% e

LA B

3
SE5
e

=

Wlel- e TITM i
e V8. [T
— -
e (IS
)

Hal (e S _._,_.11.
BN A 1
) _ /ﬂ.lwu“;

1 TH  'H
1l
L1 i =
[l e
] ({im _.ﬁ
qll a 10

R




